


Introducing our Corporate
Responsibility Report:

News in brief
Printed review
This printed review introduces how mobiles and other new forms 
of communication are transforming our lives, changing society and 
affecting the environment. Download this review at:

www.o2.com/cr2006/downloads

Or order a copy by emailing us at:
cr@o2.com

Country-specific reviews are available for the UK, Ireland, Germany 
and the Czech Republic. You are now reading the review for the UK.

Get the facts online
Online report
We put all our detailed information online. This gives you the policies, 
practices, and performance behind all of our social and environmental 
commitments. Go to:

www.o2.com/cr2006

Build your own report
You can create a personalised report online at:

www.o2.com/cr2006/personalised

Find out more
To get all the latest corporate responsibility news, tips, interactive tools, 
and films, go to:

www.o2.com/cr

Join the debate 
We invite you to join the debate and tell us what you think about 
how mobiles and the internet are changing our lives at:

www.o2.com/cr2006/debate

Contact us
If there is more we can do to help you, or you would like to let us 
know about any issues or ideas, please get in touch at:
cr@o2.com
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We all communicate every day. Mobiles and
the internet bring us together in fast and 
creative ways. But how does this change 
our relationships, the way we live, or even 
the environment around us? 

At O2, we want to be open and understand
these changes, as well as the part we play in
society. We want to stimulate debate, listen 
to your opinions, and be trusted to respond to
your concerns. Read on to find out more.

Welcome to the debate.
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Telefónica O2 Europe in profile
Our business is traditionally mobile but it is growing and changing. We now 
have operations in six European countries, and offer several new services.

O2 UK
mobile, broadband

• 17.633m customers1

• 12,126 employees3

• Acquired broadband company
Be* and mobile phone retailer
The Link during the year

Manx Telecom 
mobile, fixed-line,
broadband

• 71,000 customers1

• 322 employees2

• Provides broadband coverage
to 99 per cent of Isle of 
Man residents

Telefónica O2
Czech Republic 
mobile, fixed-line, broadband

• 4.864m mobile customers1

• 7.937m customers in total1

• 9,276 employees2

• In September 2006 Telefónica O2 Czech
Republic was created and the O2 brand
was launched

O2 Ireland
mobile

• 1.632m customers1

• 1,787 employees2

• First Irish operator to trial
mobile TV in March 2007

O2 Germany 
mobile, broadband

• 11.025m customers1

• 4,997 employees4

• With Telefónica Deutschland, O2 Germany
offers mobile, IP-telephony and DSL
broadband services

Telefónica O2
Slovakia
mobile5

On 2 February 2007 Telefónica
O2 Slovakia launched its
commercial service. In the first 
12 days it gained over 110,000
active customers. 

• 35.2m mobile customers1, 
up 10 per cent on 2005

• 38.4m customers in total1

• £7,498m revenues6

• 29,366 employees3,4

• £726m cost of employment6

• £1,583m capital expenditure6

• £279m taxes paid6

Telefónica O2 Europe
a fully owned division of Telefónica, S.A.

Telefónica, S.A.

• operations in 23 countries1

• 203m customers in total1

• 145m mobile customers1

• 8m broadband customers1

• 42.3m fixed-line
telephony accesses1

• 233,000 employees1

• €52,900m revenues1

1 As at 31 December 2006
2 People in post as at 31 December 2006
3 People in post as at 31 December 2006, excluding O2 Asia (part of O2 UK)
4 People in post as at 31 December 2006, excluding Telefónica Deutschland
5 Telefónica O2 Slovakia will be included in future Telefónica O2 Europe corporate
responsibility reporting with effect from January 2007

6 Comprising the results of O2 UK, O2 Germany, Telefónica Deutschland, O2 Ireland, 
Manx Telecom, and Airwave for the 11-month period ending 31 December 2006;
excluding Telefónica O2 Czech Republic – un-audited figures 

For more information go online:
www.o2.com/cr2006/profile
www.o2.com/investor 

Airwave
secure digital communication for
Britain’s blue-light services and other
public service customers

• Contracted by more than 200 
public-safety organisations

• Sold in April 2007 to Guardian Digital
Communications Ltd, a company
wholly owned by Macquarie
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Background to the 
assurance process:
We have reviewed the information 
contained in the online and printed 
2006 Telefónica O2 Europe plc
Corporate Responsibility Reports to 
provide limited assurance on the 
information provided. This work has
involved interviewing Telefónica O2
Europe management, testing relevant
management information, reviewing
external media sources, and reviewing
data reporting processes in six locations.
Specific observations from our assurance 
activities are highlighted throughout 
this report. For our full statement and
conclusions, go to: www.o2.com/cr2006
Ernst & Young

What our assurers say:
Corporate responsibility governance:
We met with representatives of the
newly formed Governance Committee
and the Corporate Responsibility Forum
as well as reviewing minutes of the
meetings held over 2006. We found 
that the key corporate responsibility 
initiatives and issues observed through
our work were presented and discussed
at these meetings.
Ernst & Young

Our corporate 
brand values
Innovative
We translate technology into 
something easy to use and 
understand.

Open
We perform in a way that is clear,
open and accessible. Our key
strength is listening and engaging 
in dialogue. 

Trusted
We can be trusted only if, through
our actions, we deserve that trust.

Competitive
Innovation helps us to be more 
competitive. We set high standards
and constantly strive to perform
beyond expectations.

Committed
We deliver on our promises, 
do what we say we will do, and 
we acknowledge that the process 
of delivering is as important as 
the result.

Our commercial 
brand values
We are an energetic brand, full of
life. In everything we do, we aim 
to be bold, open, clear and trusted.
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Who we are
We are a pan-European telecommunications company with operations in the UK,
Ireland, the Isle of Man, Germany, the Czech Republic and, most recently, Slovakia.
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The award-winning O2 brand remains the
public face of Telefónica O2 Europe’s 
business operations.

Our strategy is to become the fastest-growing
major European telecommunications company
and our approach is to put our customers at
the heart of everything we do. 

Being part of Telefónica, S.A. allows us to build
further on O2’s success and we hope our
customers will see the improvements of being
part of a wider, global company.

What we stand for
Our vision is to grow in a sustainable way,
enhancing people’s lives and the progress 
of communities where we operate.

Our policies focus on managing
environmental, social, and governance 
issues and risks in a structured, compliant 
and measurable way.

Our governance procedures are designed 
to enforce our commitment to corporate
responsibility. The Board’s Governance
Committee was recently established to,
among other things, allow a more insightful
examination of our practices in this field.

We also want to offer our employees the best
place to work, providing the right conditions,
opportunities and rewards, and a culture 
that values ethical conduct and sustainability.
This helps us behave with integrity. 

Increasingly, business helps build modern
society and protect the environment, and 
we welcome the role we can play. As part 
of Telefónica, we support the principles 
of the UN Global Compact, Millennium
Development Goals, and Kyoto Protocol. 

Values 
To make sure we actually do the right 
thing, we have rooted responsible practices
into our culture through our values and
business principles.

Reporting
We aim for transparency and are open to
scrutiny through internal and external audit
assessments of our practices and annual
reporting. In 2007, country-specific reviews 
are available in local languages for the UK,
Ireland, Germany and the Czech Republic. 
The performance measures in this report cover
January – December 2006, unless otherwise
stated. Our corporate responsibility reporting 
is also guided by the Global Reporting Initiative
(GRI) 2006 Sustainability Reporting Guidelines
and is assured by Ernst & Young LLP.

For more information go online:
www.o2.com/cr2006/vision
www.o2.com/cr2006/ethics
www.o2.com/cr2006/assurance
www.o2.com/cr2006/materiality
www.o2.com/cr2006/gri




